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AN INDUSTRY CREATED
FOR WOMEN BY WOMEN.

Sexual Health is an integral part of overall health, wellbeing and quality of life.

Consumers are increasingly demanding access to sexual wellness products in
reputable retail outlets, driving significant growth in this category. The sector is
experiencing exponential expansion, with the Health and Wellness segment
emerging as a key contributor to its success.
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GENERAL INSIGHT
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{ Why are we withessing a
—< 'sexual wellness’ revolution?

There used to be a very clear and distinct separation
between sexual health products or accessories and the
rest of the beauty department. Today, many brands and
products sitting in the newly labelled 'Sexual Wellness'
category, both in-store and online, would happily sit
alongside even the most premium of beauty products on
your bathroom shelf.

Sexual or Intimate Wellness has been embraced as an
important factor of enhancing and fulfilling people’s lives.
Founded on the ethos of from-the-inside-out, sexual
wellness products promote inclusive and experimental
attitudes to give you that post-orgasmic glow.

7 South Africa is the third highest
g toy user per capita worldwide.

The global Sexual Wellness market is expected to reach
$125.1 billion by 2026, Rising at a 12.4% CAGR 'Sexual
Wellness' became a new investment category in the tech
space about 4-5 years ago. Before that there was no
'sector’ to represent this, which made it impossible for
venture capital to size the market and therefore invest.

Sex was classified as a vice industry in tech start-ups. This
caused a strong negative reaction from the industry.
Sexual wellness became a new category which the market
could identify and scale. Progressive retailers are actively
analysing and participating.
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There is practical attention to detail and aesthetics. 20 to 15
years ago dildos looked really big and phallic, now, we
have dildos that are very organic and very small, designed
by women for women.

“An industry created for
women by women.”

The belief is that it is really important for this sector to be
accessible to everyone with lots of illustrative language
with the aim of making people feel comfortable and
understand that talking about sex is normal.

CONSUMER INSIGHT

One of the fastest growing
categories worldwide.
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A large percentage of consumers are making it clear that
they want a selection of reliable, discretely-packaged
sexual wellbeing items.

TRADE INSIGHT

Sexual activity is important for
a person'’s wellbeing and health.

O
Our goal is to provide consumers with quality products
that are safe.

Current consumers are limited to purchasing in specialist
stores or on the internet.

The more progressive trade has created a situation where
the consumers are no longer afraid to buy these products
at retail stores.

Health and Wellness outlets have recognised that Sexual
activity is important for a person’s wellbeing and health.

Consumers want certified products, quality controls,
functional and reliable products from reputable retailers
and importantly are looking for safe and good quality toys.

©

A leading Pharmacy Chain, Apoteket, and leading
manufacturer have embraced the concept of selling high-
quality toys in their outlets and doubled original sales
projections.
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Leading South African outlets are experiencing year on
year growth exceeding 100%.

Business Case Study.
Europe.

Business Case Study.
South Africa.

Offering the best items in the sexual wellness category
can only help and develop that reputation. The consumers
want the products, and they work, why not carry these
products.

CATEGORY INSIGHT

Sexual Wellness is no longer
seen as taboo!

T
Consumers are no longer hesitant to purchase these
products. Progressive trade outlets have established a
category, with growth exceeding 100% over previous
performance. Shoppers seek certified, safe, high-quality
toys from reputable retailers with reliable quality control.
Currently, consumers are limited to specialist stores or
online purchases, but they desire discreet and trustworthy
options from mass outlets.

The good news? The trend for traditional retailers to supply
these products is on the rise.



